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Before answering the questions, candidates should ensure that they

have been supplied the correct and complete question paper. No

complaint in this regard, will be entertained after examination.
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Note : There are nine questions in all and students are
required to attempt five questions. Question number
1 is compulsory consisting seven short questions.
Students are required to attempt one question from
each Unit. All questions carry equal marks.

g A 9 ¥ o BEl @ ol 9 W W &4 A
e 1 Fhad t, Rrad |9 B g ot § eE #
A% e A 0% W & B AW & W 9 B
AW S

86902-2070-(P-7)Q-9)(26) ) P.T.O.



1. Answer the following N brief :
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y What is Conciliation ?
g e ?

e
‘Vmakthrough Product.
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m‘ie analysis methods helps in targei

‘Market?
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JJ What is international positioning ?
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y What is international pricing strategy ?
Satisia gea-Fator rfa # e ?

Ag) Define Product adaptation.
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UNIT -1

- |

l

?? "International marketing is highly environment-

v’
driven." Justify this statement with reference to
internal and external environmental factors.
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. 3. Compare different international market entry

|

| strategies and analyze their suitability under varying

business conditions.
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UNIT-NI
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4. Critically analyse the process of internationay
marketing planning in a dynamic and uncertain global
environment. How can firms ensure effectjye
coordination, implementation and  control of

marketing strategies across multiple countries ?

Discuss the challenges and possible solutions.
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5. Assess how technological advancements have
transformed international marketing practices and
strategies. Also explain emerging issues and

development in international marketing.
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sﬂ.,A(‘nalyze the role of branding in international
marketing. How do global brands maintain
consistency while adapting to local preferences ?
Critically evaluate the strategies of global vs. local

: . ,
branding and their Impact on consumer perception

and brand equity.
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7. Critically examine the stages of pnew product

development (NPD) in an international context. What
challenges do firms face while launching new products

globally, and how can they manage risks associated

with product failure ?

Fadsy ded 7 AU IO A 3 It A AT
Sfg FU aNFP T W ¢ IR A9 d §99 F9FE A

e gifordl 1 /AT 1 93T @, Ol 2 S A frkaan
3 92 AR T W B B qW E ? |

UNIT -1V
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. Critically analyze the role of public relations in
building a global corporate image. How.can firms
manage PR strategies effectively across different

countries ?
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9. Examine the functions and types of distribution
channels in mtemaﬁonai' marketing. How do firm
select foreign distributors or agents, and what
challenges arise in managing channel relationships

and logistics ?
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