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MARKETING CONCEPTS AND DECISIONS
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Nore : Question Neo. 1 is compulsory. Attempl remaining
Sfour questions, selecting one question from each

Tie

unit. All questions carry equal marks.
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Answer the followings :
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(2)

(b)

(c)

(d)

What do you mean by Value chain?
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Define Customer value.
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Customer loyalty
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Market targeting
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(¢) Testmarketing
qiEer Aqem
()  What is pricing decision?
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(g) Public relations
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(h) Channel management decision
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Comment on diverse marketing orientations from 1950
to till today.
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What are the objectives of relationship marketing ang—

how it difYers from general marketing?
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What are the conditions that

- should be met for
meaning ful Segmentation an

segmentation?
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What are the various components of the environment
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that should be taken into account for market analysis?
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Explain different stages of product life cycle along with
appropriate marketing strategies needed at each stage.
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What are the factors that should be considered for price
determination of a product or service?
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What are the factors that influence the choice of
distribution channel? Explain different types of
distribution channels.
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Differentiate between retailing and wholesaling by
pointing out their respective advantages and

disadvantages.

o T A S SO gu RRE W

TR



