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ﬁ) Business Consumers of financja] Services
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(i) Digital Transformation
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(iii) Who are the participants of financia]

research affects
INstty tions ?
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(v) Press Advertising
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(Vi) Investment Trusts
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(vif) Fee based seryjces
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3. Who are the consumers of financia)
the factors influencing consumerg
of financial services ?
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5. Explain the structure of the financial Seryices-
marketplace. Discuss the various types of ‘products
available and how they cater to different customer
segments. 14
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UNIT-II
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dvertising and promotion in
6. Analyze the mlen?:r;ﬁ‘:‘g. What are the challenges

financial services Mar==" tions in promoting their
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8. Explain
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7. Explain the concept of pricing in financial services.

Discuss different pricing models used in the industry.
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UNIT - IV

35 — IV

the marketing strategies used for unit trusts
and investment trust

S In the financial services
indusl'ry.
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- How to differentiate between fund-based services and

fee

-based services ? How the marketing approaches for
each service different ? 14
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