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Master of Commerce 2nd Semester
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MARKETING OF FINANCIAL SERVICES
Paper: 24COM202DS03

Time : Three Hours ] [ Maximum Marks : 70

Before answering the questions, candidates should ensure that they
have been supplied the correct and complete question paper. No

complaint in this regard, will be entertained after examination.
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Note: Attempt five questions in all, selecting one question
from each Unit. Question No. 1 is compulsory. All
questions carry equal marks.

T T ¥ T W W 0 I I $ W
A 5w 1 e B Wi ot 3 of @ B

86303-2100-(P-4)(Q-9)(25) BT 0O

1.

Answer the following : 2x7=14

Prffea & I QT
(a) Difference between financial services and financial
instruments.
Ry At ol Rl oot @ i S AR
(b) Who can be the users of financial services ?
fordite Qaratt & IwdrTHar B @ TH & 7
(c) How should a service be distributed ?
et &ar a1 Raor 3] Rear s afeg ?
(d) Tools for promotion of financial services.
frefta Farett 3 wEr % fiw gwwTon
(e) Define Insurer.
Gt # aiwRa 4
() Discuss brand equity.
iz R w Tt w1
(g) Fund-based financial services.
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UNIT - |

T - |

Analyze the changing environment of financial
services over the last two decades. How do these
changes affect financial services ? 14
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3. Explain the different types of financial services
available in the market. Discuss their significance and
the role they play in economic stability and growth. 14
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UNIT -1I
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4. Analyze the external and internal factors that influence
the marketing environment of financial services. How
can financial institutions leverage these factors to gain

a competitive advantage ? 14
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5. What factors should be considered in formulating

strategies for a firm providing financial services ? 14
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UNIT -1l
g - I

? Discuss the impact of

What is Product Strategy 14

product life cycle stage on strategy.
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Discuss the significance of distribution channels in the
financial services sector. How have the advent of
digital platforms and online channels transformed the
distribution of financial products and services ? 14
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UNIT - IV

R - IV
Explain the concept of building society ﬁtarketing and
discuss its key marketing strategies. 14
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Discuss different types of investment trusts and
marketing strategies used to promote them. 14
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