9. Wi
Wt

for international s

56090-1

1at is internati

n1at models can|

sales mas

ed in ove

950-(P-4)(Q-9)(17)

anagement ?
rseas market

(16)

Roll No. ................

MBA 2
(N.S.) 201

Time : 3 hours

.......

: 80

should ensu

Before answ

the correct a
complaint in
after the exai

vering the questions, candidat
re that they have been suppl
nd complete question paper.

this regard
mination.

ill be entertain

tes

ed

No

ed

Note : Section 'A

question
comp

question

56090-1950-(P-4)(Q-9)(

' contains eight short answer ty

each Unit

of two marks each and

ry. From Section 'B' attempt fo

, selecting o

. All questions c

SECTION - A

1. Conceptualize the following :

(@) Social Responsibility in S

17 (1)

'pPe

is

yur

e question from

arry equal marks.

(16)

ales Management.
[ Turn Over



56090-1950-(P-4)(Q-9)(17) ')

(b) Functions o

14

(c) Sales quote

(d) Analysis of

(e) Zero level ct 1

(f) Channel cot ;

m

(g) Market logi

(h) Dealer Netw

N -B

Explain the s of pe

Explain the role 1 skills o

managers.

How importan to moti

force ? Discust ous stra

‘motivate sales fi

s Management

rsonal selling

f modern sale

(16

vate the sale
tegies used to
(16)

UNIT - II

4. What is Sales Territory ? How Sales Territory

are decided ? Explain
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5. Discuss the steps involved in evaluating and

the sales force
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6. Discuss the import: 1ce of Designing effective

channel system. How channel members add

value while serving end users. ? (16)
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