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(a) Describe the factors affecting choice of

layout and design of a retail store.

(b) How do location needs vary and impact

for each of
pes :

location decisions
following business

i)

(ii) Service businesses, and

Retail businesses

(iii) Wholesale businesses

Discuss the scope
analysing the following while selecting a
retail store site :

e Customer Profiling
e Mapping Customer locations

the

and importance of

new

y
D

data

* Analysis of site impact on overall store

network

and

category management in merchandise
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