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Time allbw_ed > 3 hours] | [Maximum marks : 80

Note: (i) Section-A comprises eight short answer type

‘questions (maximum 50 words) carrying two
marks each and are compulsory.

@

Section-B.-comprises eight long answer type
questions (two questions from each unit) and
Students are required to attempt four questions,
selecting one question from each unit. Each

16 marks.

Section—-A

L Write short notes on the following :

(a).

Importancefofmessageeneodingﬂ'nﬂnarkeﬁng

Ay 4

®)
©
@

communication
Comparative advertiéing
Psychographic basis of segmentation \

question in this section carry equal marks i.e. X
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Type of advertising agencies
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