7. List and explain the methods availahle far |

measuring brand equity.

Unit-IV

8. What do you mean by brand hierarchy?
Explain.

9, What are advantages and disadva.ntages of

brand extension? Exp_la,in. _
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Section-A

1. Short answer type questions :

(a)

i

(d)

(0

(gl

th}

(e}

"Brand aims at creating monopoly."

Coinment.

"Brand extension strategy is about

external levéragc". Comment.

"Line extension is like carpet bombing

strategy”. Comment.

What is the difference between product

and brand? http://www.HaryanaPapers.com

Discuss in  brief . about brand

proliferation,

What do you mean by brand

association?

Write down the methods of setting .

pricing to build brand equity.

Write in brief about multiple branding.
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Seétion-'B _

Unit-I

What do brands mean to you? What are the

branding challenges #nd opportunities ?

Can every brand achieve resonance with its
customer? Why or why not? Which brands

do you have the most resonance with?

Unit-ll

What do you mean by co-branding? Discuss -

in detail advantages and disadvantages of

co-branding. http://w'.ﬂv.Ha:yanaPapers.co:ﬁ

List and explain the methods available for

leveraging secondary brand.

Unit-III

Online brand building is still in infant stage -
in India, why? And how you can capturé the .

market performance of online

" communication in India?
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