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Note: Before anmvéring‘ the questions, Candidates
should ensure that they have been supplied the
correct and complete question paper. No
complaint in this regard, will be entertained after
'examin-atfon. | |
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Note: Aﬂemér' five questions in all, selecting one
question from each unit, Question No. 1 is

- compulsory. All Questions carry equal marks.
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Global Marketing
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Write two functions of Branding
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Skimming the cream pricing strategy.
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Advantages of Trade Exhibitions.
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Explain the meaning of Web Marketing,.
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Explain the ~ benefits of standardised

advertising.
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Piggybacking (complementary Exporting)
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Types of chanﬁel conflicts.
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Write a note on international marketing

environment of Business.
S 3 -Gy RueE amEer W) el ek
How country evaluation and selection is done by a

global business unit?
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Write a detailed note on international product life

cycle.
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Explain the main pricing policies that can be

adopted in international markets.
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6. Explain various activities in involved in physical
distribution in international marketing.
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7. Write an essay on ‘Documentation in Foreign
Trade’. |
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8. Write a detailed note on sales literature in the

context of International Marketing.
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9. What do you mean by international advertising?
Explain various approaches to international
advertising. How is international advertising
different from local advertising?
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