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B.Com. 4" Semester (Pass Course) w.e.f. Academic
Session 2015-16 (Pass & Hons) Fresh and Reappear
Examination, May-2026
Marketing-Managemellt
Paper : 4.05

Time allowed : 3 Hours] [Maximum marks : 80

Note: Attempt five questions in all, selecting one

question from each unit. Question No. 1 is

compulsory. All questions carry equal marks.
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(a) What is Marketing Concept?
faeE fER R Fea 37

(b) What are the four pillars of new marketing

1.

concept?
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- (€) Whgt are buyer’s motives? |
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(dy Define Product Improvement.
(e) What is Brand?
arz 7 37
(f) What is Rebate?
72 a1 27
(g) Discuss two functions of advertising.
A 2 @ FE # A3 i
(h) Define sales promotion.
Unit-1
-1
Define marketing and explain its role in economic

development.
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bases for segmenting the market of a product.
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What is Market Segmentation? Discuss various
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Unit-11
THH-11

What is Consumer Behaviour? Explain any two
theories of consumer behaviour.
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Explain the process of test marketing by giving an
example.
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Unit-111

THE-111
What are the different types of brand? Explain in

brief the vagious brand policigs and strategies.
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What are the different pricing objectives? Discuss

the importance E)f cost in price fixation.
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- Unit—IV :

FHRE-IV
8. ‘What are the features of advertising? Explain

various objectives of advertising.
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9. What is Sales promotion and explain_ its

im_portance and objectives?
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