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Before answering the questions, candidates should
been supplied the correct and complete question paper. No conplaint
this regard, will be entertatned after examination.
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Note : Attempt five questions in all, selecting one question
from each Unit. Question No. 1 is compulsory. All

questions carry equal marks.
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1. (a()/‘Differentiate marketing with selling.

ferqorr e fopa & ot IR
(b) Define the marketing concept.
frorsy et @ amEn #Aif
(c:} What is market segmentation ?
TR fewfererehor a1 & 7
{ﬁrJ/What do you mean by a new product ?
T I | T F 7
(E)//Cive Classification of labels.
A P BT Bl
(f) Explain the importance of Price in Marketing Mix.
frqor frsmr § g & A # AU B
(g) What do you mean by advertising effectiveness ?
e ST @ ST A T ¥ 7
H{{ Define Publicity. 2x8=16
g @ GG SR
UNIT =1
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. Explain the difference between old & new concept of

marketing. Also highlight the importance of
marketing. 16
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3. What are the objectives of Market Segmentation ?

7. What are the factors influencin icing ? E i
] . . . ¢ ! r pricing 7 Explain th
What criteria are used for Segmenting Consumer &P 5 ! ¢

Market ? 16 pricing procedure. 186
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Rfer $ B o e omart & wa B S
3 ?‘ ERIEY UNIT — IV
Y UNIT - 1I T - IV :
e — I 8. _Deﬁne j&dveﬂising Media ? What are the factors
influencing the selection of media ? 16
4, What is buyer behaviour ? What is the nature of Indian fsTos mremm &5 qframy A Peae S 3 CRic) A
Consumer's buying behaviour ? 16 PA-BA-V T w9l FQ@ 7
STAIRT HgE N & P 9RaE JuAeisl $ Ha TR &l 9. Discuss in brief the different methods of evaluating
ST T g7 _ _ advertising effectiveness. 16
fesos woEcaRET #@ AR # Rt Bt S dfta
5. What is new product ? Discuss various stages of new e HifT)
product development. 16
T S ;O 7 7Aoo & e & R e #
AT ST
UNIT — 1l
z=e —
6. Define Packaging. State its characteristics. Discuss the https/www.mdustudy.com
functions of Packaging. 16 Whatsapp @ 9300930012
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