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Before answering the questions, candidates should ensure that they have
been supplied the correct and complete question paper. No complaint in
this regard, will be entertained after examination.
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Note : Attempt five questlons in all, selecting one question
from each Unit. Question No. 1 is compulsory. All
questions carry equal marks.
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1. Explain the following in brief : 8x2=16
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2, What do you understand by ”Marke'ting as a
philosophy of management" ? Is there any diffefence
between  marketing management and  sales

~ management ? Discuss. | 16
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3. Explain the meaning of buyer 1, ‘ , UNIT -~ IV
yvarious theories ““del‘lying};t Ghanur. Discugs the Wﬁ —Iv
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CCRRl v ﬂm' L F@EFEH H 8. "Advertising is wasteful and unnecessary especially in
the present economic conditions. in India." Do you
UNIT - agree ? Explain. 16
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4. What is market segmentation ? Discuss various base G
S

for segmenting the market of a product. 16 9. What is sales promotion and what are the different

TR fRRET R 7 Rl ae 3 , methods used for sales promotion ? 16

0 3 R o it e B, . g daslw ;U ® qur o Rw R RtE & mE
fear St 8 2

5. What.dt? you U{Iderstangl by product development ?
Explain its constituents. Also discuss the importance of
product development. https:/www.mdustudy.com 16 e
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6. Explain in brief the main pricing methods which are - :
used to determine the price of a product. 16 BT
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7. Explain the factors influence distribution channels in

detail. _ 16
et Ae F TR HE AW DD FAERYED I
i

92535  -(P-4)Q-9)24)  (3) IR S pi o 926851,550-(P-4)(Q-9)(24)  (4)



