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PRINCIPLES OF MARKETING

Paper : BCH-3.05
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Before answering the questions, candidates should ensure that they have
been supplied the correct and complete question paper. No complaint in
this regard, will be entertained after examination.
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Note : Attempt five questions in all, selecting one question
from each Unit. Question No. 1 is compulsory. All
questions carry equal marks.
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1. Explain the following :
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{2 "Two major difference  between Marketing

philosophy and Marketing concept.
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ALY Sncialngical determinant of Consumer behaviour.
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{c)—State the difference
Trademark.
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)" Define Product planning & Development.
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(e) Role of Pricing in Marketing Strategy.
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(f) Conventional Distribution Channels.
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UNIT -1
s -
/@ﬂ;’lajn it there is any distincion between

marketing & selling, Discuss the modern concept of
marketing. 16
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3. What is Consumer Behaviour ? Explain wvarious

economic determinants which influence the consumer
behaviour ? 16
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@Explain the rationale and bases of market
segmentation 7 16
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What are the gradual stages in the lifecycle of a

product ? Discuss the utility of product life cycle to a

marketing manager ? 16

Frell Se B SiEgs ¥ oEe o7 € 7 U fagem
vEgs 3 U IR g g% @ STmar 9 == A

92535- -(P-4)(Q-9)(22) (3) P.T.O.

UNIT

wg — i

6. "The success or failure of a business depends upon the
product price policy” Explain this statement and state
the factors to be considered while formulating the

product price policy 7
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7 Explain various types of channels of Distribution.
Discuss the role and importance of Distribution

Channel.
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c@/ﬁﬁlat is Sales Promotion ? What are the different
methods used by a manufacturer to motivate the

consumers ?
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a. Define Advertising media. Describe some important
advertising media and examune their respective merits

and demerits ?
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