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B. Com. 3rd Semester (HonsJ Academic
Session 2013-14 to 2014-15
Examination - November, 2017

PRINCIPLES OF MARKETING
Paper : B30

| Mgﬂl_f_l_ﬂp:_ Marks : 80

Before unswwring the questions, Gudilites shosdd ensure that they e
her supplied the correct and compldly queestion paper. No complant in
thets regand, wall be evthertatrd dfber vmmmamation
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Note : Attempt ﬁzg questions in all, by selecting one
questiony ffoim each Unit Question No. 1 is

Time : Three }_losrs !

compufsery. All questions carry equal marks,
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A. Explain the following 2«8=16
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T Two difference between marketing & sélling
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y Two objectives of Consumer Behaiour
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{€) Market Segmentation
arart favieamTm

(d) Product Differentiatais
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(e} s Pricing a Macket Bunction ? Explain
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(f) After Saley Servides
fesg Juas. 8

(gr False Advirtisement
) .
(h) Fre¢ Rample.
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2. What is marketing ? Explain various functions of
marketing. 16

faom w7 ® 7 twe v Wl & aew W

3. Explain the difference between Old & New Coppept of
Marketing. 16
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4. What do you understand Mackel Segmentation ?
Discuss its importance. 16
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5. What do you mean by gredyct Life Cycle ? What are
the various stages in, the product Lite Cycle of a
product ? 16
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6. What do viio mwean by fair price ? Discuss the lactors
af!c(hngf"f'li)ng decisions. 16
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7. Define the term channels of distribution. Explain the
varnious factors that influence the channel selection. 18
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8. Define Advertisement. Discuss #s Objectives &
Scope. 16
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What is Sales Promotior 2 Discuss its importance in
Markeling. 18

s dods =n § 2 Bnem A oo e @ Rdes
E 25

wod sradedeueArey mmm//:dny



